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 The business plan that I will introduce is about Rielkies. My online business is more 

focus about qualities and benefits of products. Rielkies is an online and offline business 

by Ahmad Adib addresses at Wisma Rielkies, kota bharu, Kelantan .Rielkies have more 

than 10 vendor in this country. 

                

Rielkies always offer the best among the best to our customers. Rielkies is a brand of food 

products produced by bumiputra Muslims that is believed to be 100% halal. Founded 

by Aeril Zafrel, Rielkies aims to be the No. 2 brand in Asean by 2026. 

 

We also provide our snack with special box that can brought anywhere any time. 

Our packaging is also safe and recycleable. It is because environment and their safety is 

the most important things to us. 

 

In our business  , we are focused the real and premium taste of chocolate to our customers. 

We will make sure that our customers wont be regret when purchase our product and they 

will surely repeat it again. 

 

Finally , I hope that our product will be the most acceptable product in Asean and will 

achieve our mission and vision. 
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