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CHAPTER 1
1.0 PRODUCT DESCRIPTION

1.1 Intrdduction

After initial observation towards the students need in terms of getting books, especially at-

UiTM, the team had chosen a product that we believe can contribute to the students and also

to the lecturers. The product is XBook Vending Machine (XBVM). Nowadays, both lecturers -

and students are very busy with their life after class; therefore they did not have rrtu'ch time to

meet each other. This product is suitable for students or lecturers who are always do not have

much time to get the book manually.

1.2 Purpose of development

The purpose of the product development are:

- Fast, required minimum time to get the books.
- Easy, can choose the book that they want.

- Affordable, student can get the books with a reasonable prize.

1.3 Product Concept

o -This produet concept from Atlas vending machine. They serve bevefages'only s

o By study on. Atlas vending - machme our team try to apply and 1mprove the :

technolo gy into a new level, which is XBook Vending Machine.

1.4 Appllc‘ttlon

. The vendmg machme 1mp11es hlgh technology method w1th touch screen for the menu |

e The purchasing activities will be monitored by our technicians at the main braneh.
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