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CHAPTER 1

1.0 PRODUCT DESCRIPTION

1.1 Introduction

The product to be developed is Le Calme Smart Diffuser. The aromatherapy helps the user to
wake up, wind down or concentrate are emitted when the emotional intelligence sensor detect
changes of body temperature at just the-tight time by the Le Calme smart diffuser, which combines
aromatherapy with the internet of things. However, the normal oil diffuser only capable of
diffusing aromatherapy whereby the user have to manually add the essential oil. Therefore, the
team is developing Le Calme smart diffuser, a diffuser that senses environment tension to reduce
stressful minds for those having pfoblems with stress working environment and want a better
quality of living via voice control and phone app with the detection through emotional intelligence

sensor

1.2 Purpose of development

The purpose of the produét development are:
¢ To improve user quality of living.

e To elevate peaceful minds and ward off mental illness.

1.3 Product Concept
e For users that constantly having problem with stressful mind and high tension
environment via emotional intelligence sensor.
e Wide range coverage with detection up to more than one users by setting up parameters
by using phone app.
e 3inl which is diffuses aromatherapy, wireless charging pod and sophisticated design that

blend-in with living interior.



