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EXECUTIVE SUMMARY 

Generally the nature of the business is distributors of Sambal by Mr Melting. I choose 

to distribute the sambal because of nowadays many people are too busy and did not have 

enough time to prepare healthy food for themselves and their families. It also gives me new 

experience to gain more knowledge in business and gain sides income. 

I have chooseV'tastes as the name of the business. Regarding to "V" word itself, it is 

refer to villageand combined together with tastes. The business operates from home at Batu 

Caves, Gombak, Selangor. V'tastes offers various range of ready to eat sambal for 

customers by providing the variety of sambalsuch as Sambal Hitam Menangis, Sambal 

IjoTerasi, Sambal Tempoyak Ikan Bilis, Sambal Tempoyak Udang Petai, Acar Kedondong 

and Ikan Masin and Sambal Merah Cumi that gives high satisfaction of consumer. 

Besides that, V'tastestarget to customers around Klang valley and also targeting to 

persondid not have enough time to prepare food and love to tastes traditional cuisine quickly 

and easily. V'tastes marketing strategy is to emphasize the quality and price of the product 

and services especially sell with affordable price, maintaining good relationship with 

customers and gives attraction to buy our products through online. I also create Facebook 

Page'to expand my business through social media and learn how to promote business 

product whether teaser poster, soft sell and hard sell and reached the target market. 

Lastly, V'tastes only conducted by myself. I also must raise the revenue at least RM 

61 and above and prudent spending for my product to avoid profit falls. 
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Introduction of business 

• Name and address of business 

V'tastes 

GI-79, LorongTeratai, 

Kg Sri Gombak Indah, 

68100 Batu Caves, 

Selangor DarulEhsan. 

• Organizational Chart 
* • • • • • • • • • • • • • • • • • ' 

: OWNER 

NurHayatie binti Mohd Jainuri 

• Mission/Vision 

4 V'tastes vision is 

5 To become a competitive producer/manufacturer and supplier in the local 

and globalfood industry arena. 

4 V'tastes mission is 

s To ensure the highest qualityof product 

y To being a manufacturer of "HALAL" status food product 

s Offer the best possible services to our customers. 




