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EXECUTIVE SUMMARY 

The company vrurufr .g o w n e ( j ^y m y SjSters and I who is in charge in Marketing, 

Merchandise Controller and Logistics (item postage).The idea of getting this name of the 

company is due to my passion and addiction to beauty and make ups. I love to look at the best 

and latest products in stores (and online), and try at home and do it tutorial myself (for company 

Annual Dinner, etc). I really think that this is useful for make up beginner and to career woman 

and yes I decided to create a place where I could sell all of my favorites and recommendation. 

The company vruru^. fo c u s e s beauty and make up products in Damansara area. 

The idea of getting this name of the company is due to my passion and addiction to beauty and 

make ups. I love to look at latest product and things in stores (and online), and try at home and 

do it tutorial myself (for company Annual Dinner, etc). I really think that this is useful for make 

up beginner and to career woman and yes I decided to create a place where I could sell all of 

my favorites and recommendation. 

The company xnmcj. 0ffers makeup products, skin care products, hair care products, 

and professional tools and brushes. And in the near future, I would like to provide make up 

service for events. Our market is anyone who wears makeup, especially women. We realize 

this market is large, but intend to stratify our marketing plan to target the younger segment. 

OUR OBJECTIVE 

"Creating the Beauty Experience" 

Our target grew up with the internet in her hand, reviewing best products to purchasing them in 

store, writing blogs and sharing selfies throughout lifestyle. 

OUR TARGET AUDIENCE 

• Women,20-45 

• Technology savvy and makeup enthusiasts 

• Heavily influenced by online and interactive media 
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BUSINESS BACKGROUND 

Name of Business: 

Address: 

Email/Website 

Main Business Activity: 

Girl Thing 

685, Jalan Damansara 

60000 Kuala Lumpur 

www.girlthing.com.my 

Online make up store 

Gt*£tfung, 

Marketing & 
Accounts 

^^^^^^^^^^^^W^W^^ff ™ 

Merchandise 
Controller 

»MJWMWUW4M»»5«M*W»W»J»«M»»5«W«WU»MW 

Logistics / Make Up 
Artist 

M<Mi4«WM«MMaMWtWMtMWMlM>»M«M»HW 
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