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ABSTRACT

The purpose of this research is to analyse parents’ perceived value in their
intention to buy children’s clothing. A total of 152 parents’ that live in Kota Kinabalu
was given the questionnaires, and researcher analysed the data by using Statistical
Package for the Social Sciences (SPSS) software to verify the reliability and validity
of the scale of perceived value. Perceived value is found to be in PERVAL concept
that consists of four elements which is emotional value, social value,
quality/performance value and price value for money. A scale of overall perceived
value in parents purchase intention was obtained, composed of four elements and
represented by 35 items that are highly significant to the measurement of coefficients
analysis. These results indicate that social and quality/performance value are
important factors to influence parents’ intention to buy clothing for their children's

compare to emotional and price value for money.
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CHAPTER 1: INTRODUCTION

INTRODUCTION
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Research Background

In the coming years, the development of children’s clothing will be
increase as the population of young children’s getting higher. According
to the Malaysia Census (2012), the population of children’s age below 14
years are increase to 7,797.3 million from 7,790.0 million on 2011. Haluk
Kdksal (2007) stated that the importance of children's clothing market is
clearly emerging as the ratio of total population considered. This is the
major reason on why marketers are now Sseeing children’s as an

important market to explore.

Children’s clothing is also being the part of family expenditure. In
Shanghai, this family's monthly expenses for children is approximately US
$ 84.34 in 2002, while the use of children's clothing are eight sets of
clothes per year per child, with an average price of US $ 8.13.
Furthermore, with sales totaling US $ 1.034 million a year, it will be
approximately at around 132 million sets as a total utilization of children’s
clothing (eChiantex, n.d.). Other than that, compared to year 2002, China
National Commercial Information Centre found those children’s clothing
sales has increased 87.5 percent. This confims that the expanding
nature of children's clothing market that can really represent an area of

significant economic growth in the clothing industry.



