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ABSTRACT

The advancement of technology has influenced the held oflanguage greatly. In the beginning, we have witnessed
how the English language has been experiencing revolution with abbreviations and short forms that were being
widely used in the Internet via e-mails. Today, the technology ofSMS that is offered by mobile phones is also
beginning to bring about some changes in the English language as far as the informal language is concerned
Thus, this research is a study ofthe creative strategies ofabbreviations that are found in the SMS column that is
printed in The Star newspaper. This study looks into randomly selected SMS texts that are published in The Star
newspaper and the research intends to look into creative abbreviation strategies in the SMS texts. The findings
show that although The Star newspaper publishes its print in Standard English, in order .to be at par with the
latest technology, the newspaper has allowed the use ofabbreviations use in the SMS column for its readers to
share their views.
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Introduction

In the late 20th century, the world witnessed the invention of a new medium of communication through the
discovery of mobile phones and with that, the Mobile Mediated Communication (MMC) came into being and
which has since played a major role in communication. The English language has also been affected by this
technology. Before mobile phones were invented, the 'electronic mail' or in short, 'e-mail'; a technology-based
mode of communication via lntemet, whereby one is able to send and receive messages, started the change of the
English language. Through the use of e-mail, especially where informal and social interactions are concemed,
language has experienced changes as the lntemet-savvy began to transfer emails by giving sole importance to the
essence of the message and not the language rules. The English language spelling and grammar were not given
the priority and this kind of communication took place as to purely transfer message. Thus, with the growth of
the Internet, e-mails, chat groups, virtual worlds and world-wide-webs, a new variety of language called
'Netspeak' (Crystal, 2001: 17) has grown popular among its users (Lee & Tan, 2006: 14).

The language used in the e-mail for informal interactions has been adapted to suit its users whereby,
abbreviations are used to make one's message simpler. When the mobile phones were introduced, changes in the
English language for communication purposes have further taken place. Another new medium of communication
- Short Message Service (SMS) in mobile phones have further brought changes in the English language in a
more creative manner. SMS texts, unlike e-mails, have only a certain number of characters that are allowed to be
typed on a page on a mobile phone. These further forces the SMS users to make full use of the space given
through the use of abbreviations as long as the receiver is able to comprehend the messages sent. Therefore, the
SMS language, which is an informal language; full of abbreviations and creative typing, is used to fit in the
limited number of characters that are allowed to be typed in a page on a mobile phone.

Besides communication, the print media is also a field that is closely related to the English language
use. Without language, the print media is paralyzed in broadcasting their news. The Star newspaper has been
established as an influential English daily newspaper in Malaysia and this newspaper has served the country for
decades. In order to further upgrade its print to be at par with this technology era, this reputable newspaper has
instilled the service of receiving opinions or messages via SMS from the readers. The readers will just have to
thumb their message, accompanied with their real names or pseudonyms and send their messages to the number,
39993. The next day, their messages will appear in the SMS column with other letters to the editor. Sending
SMS texts to the editor of the newspaper is not only faster, but it is also hassle free without having to fumble
with envelopes or stamps.

Thus, this paper aims to identify and analyse the creative strategies of abbreviations that are printed in
the SMS column in The Star newspaper.
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SMS Language

'txt generation' is a term introduced by Rheingold (2002) that refers to the principal users of SMS, whereby, this
generation is enamoured with new technologies, which they easily appropriate and integrate into their lives
(Nantel & Sekhavat, 2004). Nantel & Sekhavat (2004) further implies that,

... SMS is one such technology, and it has become a strategic communication tool used predominantly by many,
especially young people and this population has furthered the development of this technology by devising 'SMS
language', based on instantaneous, lucid, interactive and viral aspect of the medium. This language resembles
code, owing to the prevalence ofabbreviations and is subject to the constraints ofthe technology (maximum 160
characters).

(Nantel & Sekhavat, 2004)

Because of the limited message lengths and limited user interface of mobile phones, SMS users
commonly make extensive use of abbreviations and shortforms, particularly the use of numbers for words (for
example, '4' in place of the word 'for') and the omission of vowels, as in the phrase 'txt msg' which actually
stands for 'text message'. This causes SMS to be credited with creating a language (Ming, 2005).

Mobile Phones In The Newspaper Industry

For centuries, civilisations have used the print media to spread news and information to the people (World
Association of Newspaper, 2004). The Roman Acta Diurna, printed around 59 BC is the earliest recorded
'newspaper' when Julius Caesar wanted to inform the public about important social and political happenings
(Barber, 2008). By the middle of 19 th century, newspapers were becoming the primary means of disseminating
and receiving information (World Association of Newspaper, 2004). The technological revolution of today is
creating new challenges and opportunities for the newspapers.

A new opportunity, however, has presented itself. The opportunity is a result of the growing adoption of
mobile data services by consumers who are already using mobile phones (Broerman, 2006). To win, the
newspaper industry should rapidly respond. Capitalizing on their position and offering content that is quick to
access, timely and entertaining to the mobile consumers will help them to regain a better position (Broerman,
2006). Besides that, newspapers have provided an interactive two-way communication for their customers. An
integrated mobile platform enables publishers to proactively send content from its content management system
directly to the mobile phone consumers (Broerman, 2006). Now, newspapers also permit mobile users to send
their views to be printed in the media as well. This strategy is able to capture the newspaper market to a long
term success.

Abbreviation Strategies

Since the SMS texts are typed on a screen, SMS users who have a limited space for their messages tend to adopt
the habit of manipulating the mobile phone keypads. As SMS is meant to be fast and economical, the users also
like to abbreviate phrases in order to be quick and precise. According to Ming (2005), SMS users tend to use
some keyboard characters and punctuation marks to highlight or stress certain words, signal open-endedness and
expressions, which in spoken language would be easily done by manipulating the tone of one's voice.

Ming (2005) has identified three ways of abbreviating texts in SMS and they are; truncation, omission
of letters and substitutions of parts of words with phonetically similar letter sequences. Therefore, this study
would refer to Ming's (2005) study to analyse the strategies of abbreviations in the SMS texts in The Star
newspaper.

The Study

The aim of the study is to investigate the strategies of abbreviations in the SMS texts sent by the senders to The
Star newspaper. Table I below lists all the categories constructed to determine the strategies of abbreviations.
These categories are adopted from Ming's (2005) study entitled' SMS Corpus'.
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Truncation, almost similar to the method of letter omission, also omits letters, but truncation omits the
last letter(s) in the word. Thus, this method of abbreviation also leaves the readers to guess the words
abbreviated by looking at the context. Besides that, most of the words that were truncated were rather common
in its use; for example, 'org' is a common abbreviation for the word 'organization' and 'exec' is also another
common abbreviation [or 'executive'. In short, letter truncation was the texters' last choice to be used as a
method of abbreviation in the SMS texts sent to The Star newspaper because the texters preferred other creative
abbreviations like phonetic substitutions and letter omissions.

Conclusion and Recommendations

Although The Star is an established newspaper in Malaysia, whereby formal language is a strict policy as far as
any newspapers are concerned, this newspaper has begun to accept informal language like the SMS language in
its print. This act does not degrade the newspaper but it actually enhances the newspaper by its introduction to
the techno-modern language. This is an indication that it is time to accept the SMS language in an informal
situation. However, the victim of this situation is the children who might tend to misunderstand the functions of
the SMS language.

Thus, in order to avoid raising our children with the misconception that SMS language is all right for
formal situation, teachers play an important role in explaining the ideas and concepts of SMS language to the
students. It is the teachers' duty to stress that SMS language is acceptable in informal mode of communication
only. When it comes to formal mode of communication, they should be able to switch to Standard English as the
use of SMS language in a formal situation clearly will degrade a person's proficiency in English language.
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