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To begin with, most of every individual’s lifestyles today are heavily influenced with fashion. This
include today’s trend where the younger generation are more interested in wearing streetwear
outfits in their everyday occasions. Streetwear is no longer a strange style, but rather a normalcy
in today’s fashion industry where it is a style of casual clothing that may combine numerous
elements such as sportswear,new wave, heavy metal, punk, Los Angeles surf skate culture, and
Japanese street fashion. Originally, streetwear style came from New York hip hop fashion and

increasingly became gobal in the 1990 until today.

This trend is usually followed by youngsters that are in high school and even young adults that
are pursuing for their diploma and degree, including young adults who are fresh graduates. To
conclude, most individuals that prefer wearing streetwear outfits are in the range age of 16 to 28
because they are more concerned of how they represent themselves in terms of radiating their
personality through fashion. However, we notice that most manufacturers or business that
strives in clothing business are quite expensive for younger generations since majority of them
are students, and not workers. According to our surveys on our competitors, we notice that even
one t-shirt can cost up to RM 100 based on the materials and designs. Although good qualities
are much favoured almost by every customers, we would like to provide an option of a much

affordable outfits that still have good qualities in terms of materials and designs.

Therefore, our business hamed OUT-fit that will be handled by 4 partners will start up on our
business by releasing t-shirts that will focus more on our qualities. Ideally, the material of our t-
shirts will be made up of 60% cotton which is soft, absorbent, breathable and has cooling effect.
The designs will be simple and yet trendy, as the famous saying goes, “less is more”. Our
customers will be provided with sundry of designs to choose from since we will be releasing a
lot of designs suiting each individual’s interest time by time. As our business grew even larger
by years, we will surely add more option of our streetwear outfits such as jeans, caps, or

sneakers since streetwear style can be included in almost any oultfits.



CHAPTER 2: MARKETING PLAN

2.1 INTRODUCTION TO MARKETING

211 Marketing Objectives

Marketing objectives support the achievement of a business mission and vision.

1. The total marketing activity needs to be planned and implemented in a systematic
manner in order to achieve the business objectives.

2. To ensure that customers are attracted and motivated to purchase the product or
service offered.

3. To sustain and increase sales by encouraging repeat purchases.

4. To apply a basic set of ethics that protect the society at large from any harm that
can result from the business marketing activities or usage of the product.



2.2 INTRODUCTION TO PRODUCT

To describe clearly the product or service that is offered to the customer. It should be noted
that a good product or service must have the ability to fulfill the needs and wants of the target
customer.

1. The proposed product . Local streetwear outfit

2. Product brand : OUT-fit streetwear

3. Selling price . RM 60

4. Product benefits : T-shirts made with fine material and cool

designs that will fit all body sizes and make
the wearer outstanding, as well as to
compliment the whole outfit and ignite the

confidence of the wearer.

5. Product competitive advantage  a. Outfit made of 60% cotton which is
soft,absorbent, breathable, and has
cooling effect.

b. Trendy yet simple design.
c. Variety of designs to choose from.
d. Affordable prices based on

materials and designs

2.2.1 Market area and business location

A market area can be segmented by certain geographical factors, such as region,
states, cities, towns, or districts. The market area for our business is D-17-G, JIn Serai
Wangi M 16/M, Rimba Jaya, 41300 Shah Alam, Selangor, Malaysia.



