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EXECUTIVE SUMMARY 

 Digital marketing define as a marketing approach that primarily relies on the internet 

to connect with the target audience through various digital media channels and platforms. It 

means we use internet such as social media and websites to reach our customers. This 

medium can reach a large of customers as internet can connect all around the world. Most of 

us always spent our times scrolling social media such as Instagram, Twitter and Facebook. 

That is why the seller always uses this medium to sell their products as this medium also does 

not need capital to invest and it flexible as the time is depend on us. 

 This report is about how we started a new business using online platform. For this 

assignment, we use Facebook as our business page to promote our business. Facebook is a 

widely use regardless of age. So, we can attract more customers to buy our products using 

online platform. Facebook is one of the medium that can engage with more customers as 

Facebook provide many information to the consumers.  

 In addition, there are a few steps that we need to take to ensure that our promotion is 

successful such as teaser, soft sell and hard sell. This strategies need to be taken to attract 

customer’s attention towards our products. We need to identify which sentence or word that 

can attract customers to view our products and buy it. We need to capture customer’s 

attention in order to get engage with them. 

 Therefore, we can learn how we want to started a new business, add knowledge in 

marketing, how we want to sustain engage with customers and how we can attract customer’s 

attention to buy our products. 
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2. INTRODUCTION OF BUSINESS 

a) Name and address of business 

My business name is Tasty Brownies. The reason why I name it Tasty 

Brownies is because we provided a variety of Brownies to our beloved 

customers. My trademark is ‘Sweetness Bring Happiness’ as the dessert can 

change the mood of someone. It means our product can satisfy our customers 

with the taste of the brownies itself and the design. The objective of our 

business is to satisfy customers with the luxurious taste of brownies at an 

affordable price.  

Our business was started on 25 January 2020 and at the first, we only take the 

order from families, friends, and neighbors. We try to promote our products 

with someone close to us. From this, the review is so good and from that, we 

try to promote using an online platform to reach more customers. The 

customers said that our brownies are full of chocolate and crunchy. Even 

though it is full of chocolate, it is not so sweet. We also provide affordable 

prices and make customers always repeat orders. Therefore, our brownies 

provided a good insight to our customers to try the best to satisfy their needs. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


