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EXECUTIVE SUMMARY

Dsquarescarves offers variety colors and types of scarf in order to give satisfaction of customers.
Dsquarecarves were sold at a very reasonable price and our target market is younger generation

in the range on 10-45 years old.

Dsquarescarves marketing strategy is to emphasize the quality and pride of the product at the
same time. It offers affordable price where younger generation even at the age of 10 able to buy

this product. Thus, | develop marketing strategy that gives attraction to buy our scarves.

The management of Dsquarescarves consists by Intan Nordini Binti Mohd Amin. | create
Facebook in order to expand my business through social media and learn on how to post on
Facebok whether to post teaser, soft sell or even hard sell. From this, we are also required to
create e-Commerce to record the sales through the portal. It is a big challenge for me as it is an

individual project and require lots of works to do
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2.0 INTRODUCTION OF BUSINESS

2.1 Name and Address of Business

Dsquarescarves is a business name that had decided based on our main product. The
combination of those two words between D and squarescarves shows the name of the agent
which is Dini and one of the types of scarves that was sold in Dsquare scarves which is square
scarf. Our business motto is “Cepat dan Mudah “which shows that you can style your scarf in any
style within a minute. As for our target market, Dsquarescarves target for all teenagers and adults

in the range of 10 — 45 years old as this type of style usually donning by younger generation.
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Dsquarescarves

Figure 1.1 Dsquarescarves Official Logo



