
 

 

FACULTY OF BUSINESS MANAGEMENT 

 BACHELOR OF BUSINESS ADMINISTRATION (HONS.) FINANCE  

(BA242/4D) 

 

ENT 530 

PRINCIPLES OF ENTREPRENEURSHIPS 

 “SOCIAL MEDIA PORTFOLIO” 

 

 

PREPARED BY: 

WAN NURATIQA FARHAH BINTI WAN ZULKIFLI 

(2019871658)       

 

PREPARED FOR: 

DR. SYUKRINA ALINI BINTI MAT ALI 

 

 

SUBMISSION DATE: 

28TH NOVEMBER 2020 

 

 



ACKNOWLEDGEMENT 

 

 First, I give my deep sense of gratitude and thanks to God for protection and ability to 

finish this assignment. I also express my sincere thanks to my beloved lecturer, Dr. Syukrina 

Alini Binti Mat Ali whom helped to give encouraging guidance and support, give valuable 

suggestions, and learning opportunities throughout the completion of this case study of social 

media portfolio assignment.  

 I am also deeply thankful to my friends that spent their time by helping me briefing the 

information that I could not understand regarding to this assignment. Last but not least, I also 

thank my family who encouraged me and prayed for me throughout the time of this assignment 

completions.  

Above all, this completion of assignments could not have been possible done without 

the participation and assistance of the people whose names mentioned above. Their 

contributions are sincerely appreciated and grateful acknowledged. It was a great relief to 

have their endless support, either morally, financially and physically, for their kindness and 

encouragement are important inspirations for me and played a role in order to maintain my 

assignments progress in track. May the Almighty God richly bless all of them.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



EXECUTIVE SUMMARY 

  

This social media portfolio report is been written in order to outline and analysing the 

right technique of selling and promote the products through postings on social media platform 

such as the Facebook. This include creating Facebook page, customs URL Facebook page, 

registration of Go-Ecommerce, briefing the details about the business, and posting on 

Facebook teaser of hard sell, soft sell, teaser and lastly the frequency of posting. The details 

about the business of Sunday Sundae ice creams such as their business vision or mission 

plays a role because it gives a clear goal of what the business want to achieve. Based on the 

details of the business also, we can identify the effective way on how to promote the products 

using Unique Selling Proposition (USP). The Unique Selling Proposition helps a lot because 

it emphasized us on how to position our products using best marketing strategy and influences 

branding, copywriting, and other marketing decisions. Unique Selling proposition also helps to 

provide access that will make the customers know about the product brands.  

 By referring to the business’s mission of Sunday Sundae Ice Cream is to serve 

customers with the best ice creams. To ensure that only the best ice creams will receive by 

customers, the business had first identified the factors that give effects towards the customer 

preferences of that ice creams. The business had discovered the right palate to serve the 

customers by producing varieties of deliciously and adventurous ice cream flavours that 

comes with combination of tempting colours and also made from natural and unique 

ingredients. The price of the products also reasonable, and even some are high is because of 

the high-quality ingredients of the products.  

The reasonable price of products offered can benefit the business because most of 

customers may seek lower price products that suits their budgets, while other customers may 

view the high price offered as an indication of quality preferences. When more customers are 

attracted buying the product that is reasonable and high quality than the other competitors, 

hence it can also be a factor that can increase the brand desirability’s of the products and 

increase the business sales. Some of the business improvements that may maximize their 

brand popularity’s on social media platforms is by introducing new products branding and 

feature diversifications of the products in order gain customer demands. Next, the business 

may create intensifying promotional efforts to fight off competition. When more customers are 

encouraged to choose and buy our products through promotional efforts, hence it can also 

maximize and retain our targeting potential customers. 

 

 



TABLE OF CONTENTS 

 

No. 
 

Titles Page 

1. Go-Ecommerce registration 
 

1 

2. Name and address of business 
 

2 

3. Organizational chart 
 

2 

4. Mission / vision 
 

3 

5. Descriptions of products and price lists 
 

3 - 4 

6. Creating Facebook (FB) page 
 

5 

7. Customs URL Facebook (FB) page 
 

6 

8. Facebook (FB) page likes 
 

6 

9. Facebook (FB) post – Teaser 
 

7 - 11 

10. Facebook (FB) post – Hard sell 
 

12 - 23 

11. Facebook (FB) post – Soft sell 
 

24 - 38 

12. Frequency of posting 
 

39 - 45 

13. Conclusion 
 

46 

 

 

 

 

 

 

 

 

 

 

 

 

 



Page | 1  
 

1.0 GO - ECOMMERCE REGISTRATION 

 

 

 

 

 

 

 

 

 

 

 


