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EXECUTIVE SUMMARY

Nia Chique Store is a business that sells handbags that are currently in trend right now. This
business sells handbags in many designs and styles that is very attractive for women to
wear. Nia Chigque Store used a social media platform to promote the business. Which is
Facebook. Besides that, the price range for the handbags are not more than RM20.00. This

is because | want to make it accessible for everyone to buy the handbags.

Furthermore, Nia Chique Store is focusing in providing the cheapest and achievable stylish
handbag for women. Other than providing the cheapest prices, this business also provides
handbags that is made with a high-quality material. Even though the supplier is from

Shopee, | will always make sure the quality of the material made before selling it.

In further discussion, | will discuss and show some of the information about my business. |
will also show my business profile and Facebook page that has more than 200 likes and
follows. Which is very impressive, and | never thought | could have achieved that. In
addition, you will see my creativity way of attracting buyers through my posting on Nia
Chique Store Facebook page.

Lastly, through completing this assignment, | have gained a lot of knowledges and lessons
that are very useful to be use in future if | want to make this business to be real. Some of the
knowledges | have gained are how to create a Facebook page and to differentiate between
hard sell and soft sell. Additionally, this assignment also taught me how to be discipline in

reaching the amount of posting needed.



TABLE OF CONTENTS

ACKNOWLEDGEMENT ...ttt ettt e e e e ettt e e e e e e e e eebabba e e e e e 1
EXECUTIVE SUMMARY .ottt e ettt a e e e e e e et e ettt e e e e aaaeenanes 2
GO-ECOMMERCE REGISTRATION ...ttt 4
INTRODUCTION OF BUSINESS ... ..ottt a e e e e 5
[0 Name and address Of DUSINESS .......ccovviiiiiiiiiiiiiiiiieeeeeee e 5
[ Organization CRAIT..........oviiiiiiii ettt 5
[ MISSION & VISION .ttt et e e e e e e e e e eeeeeeeees 5
[ DeSCription Of PrOUUCT........cciviiiiiiiiiiiiiieeee ettt 5
I [T 1] ST PP P P PP PPPPPPPPPPPPPP 6
FACEBOOK PAGE ...ttt ettt e ettt e e et et e e et et e e e erb e e e eraaas 7
0  Creating FACEDOOK (FB) PAGE . .uuiiiieeeiieetiiiie e e ettt e e e e e e e e 7
0 Customing URL Facebook (FB) PAge........uciiiiiiiiiieiiice ettt 7
[0 FacebOoOK (FB) POSt — TEASEN .......coviiiiiiiiiiiiiiieeeeeee ettt 8
[0 Facebook (FB) post — Copywriting (Hard Sell) ........oovveioiiiiiiiiici e 10
[0 Facebook (FB) post — Copywriting (SOft Sell).........coovviiiiiiiiiiiiiiiiiiiieee 13
[ FrequenCy Of POSTING ......uuiiiiiiiiiiiiiiiii ettt 16
CONCLUSION L.ttt e et e e ettt e e ettt e e e e eta e e e etb e eeeataneaeeatnnaeaaees 19



GO-ECOMMERCE REGISTRATION
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Have you updated your sales today? Update your sales regularly to collect more points!
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