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 Executive Summary 

 

 Lilac Scarves has been established on October 2020. Like the name itself, the business 

sells scarves for women for ease to use and to meet the demand of the customers. I decided to 

start a business where I sell scarves because I also want to provide myself with comfortable 

scarves to wear. Apart from that, I had been wanting to start a business and try and error looking 

for the niche that I am interested.  

 Besides, Lilac Scarves have been promoting its product widely at Facebook page. This 

is because many people love to shop at Facebook and the apps also has the most users. We 

promote our scarves through Facebook ads and keep updating our customers with our posts to 

let them know what we are offering to them. 

 Lastly, since our goals to meet the demand and need of the customers, we provide the 

best material fabrics for the scarves where we deal with the best supplier. Resulting from this, 

many customers leave reviews where they are very satisfied with our products because of the 

materials of the scarves that we provided.   
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