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EXECUTIVE SUMMARY 

 

      THE BLOOM Case provides a collection of trendy phone cases and custom phone cases which 

enable customers to create and design their own personalized phone case. With the custom phone 

case option, our customers can choose their own preferred design, pattern, and image to suit their 

taste. In addition, the option to add name personalization for our already available phone case 

collection is also available. Customers can add their initials, name and even their favorite phrase 

to create a truly one-of-a-kind phone case look. 

  

      The target audience of our business is mainly mobile phone users who are looking for an added 

quality and option in phone case as we provide a high-quality case that customers can customize 

or choose from our collections at an affordable price. This is in relation with our goal to satisfy the 

customer’s needs and wants by providing various phone case option for customers to choose from. 

 

      THE BLOOM started operating on October 2020. We officially established our Facebook page 

on 23rd October 2020. Our business is 100% online based as we use online platform to promote 

and sell our product. The online platform mentioned is Facebook page. We use Facebook page 

because it provides a free opportunity for small businesses like us to increase our brand awareness, 

reach our target audience online and as well as to generate more sales. 

 

      As for the marketing strategy, our business uses a strategy of constant updates and postings 

about our product which includes product information, promotion, hard sell and soft sell in order 

to attract customer’s attention and interest towards our product. At the moment, THE BLOOM 

Case is owned and fully operated by the owner, Nur Afrina Syasya binti Ramli. By using Facebook 

page as an online platform to promote our business and product, it helps us to create efficient sale 

postings.  
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