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EXECUTIVE SUMMARY

This report studies further details on the individual assignment of the social media
portfolio to Gulales Homecooked's small business on Facebook. Gulales Homecooked is a
small food, bakery and catering business located in Putatan, Sabah, which has been in operating

for 11 years since 2009.

In this report | have acquired creating a Facebook page for my small business and
copywriting experience on the Facebook page of Gulales Homecooked and the other social
media platform in order to improve the branding and marketing strategy as well as in expanding

the business to reach more target audience.

On the grounds of my completed task, there are few copywriting skills that i have
discovered through detailed posts made on Gulale's Facebook page. These copywriting skills
lead to Gulales promoting and updating their business smoothly. To emphasize, Gulales are
able to assign its business and product information in detail and enable the customer to receive

the important information about its business and product.

On another note, this does not only helped Gulales in achieving the sales targets of the

business but it attracts more potential customers.
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1.0 GO-ECOMMERCE REGISTRATION (PRINT SCREEN)
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Go-eCommerce

Have you updated your sales today? Update your sales regularly to collect more points!

PERSONAL PROFILE SINESS PROFILE
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HANIFA BINTI EZZAUDDIN
HUSSEIN

Company Name
Type Of Business
Facebook Page
Wechat for Business
Marketplace

Business Related to
Your Study Field
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HOME  MYPROFILE  MYBUSINESS  MYLEARNING My NOTIFICATIONS MORE
gulales Company Registration No. m
Sdn. Bhd Business Role Product Owner
gulales.food Business Category/Business Food & Beverages / Food & Beverages
Sub-Category
Others Business Instagram Page instagram.com/gulales

Business Website
Type Of Website

Experience in International
Export
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