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EXECUTIVE SUMMARY 

 

This social media portfolio is essential to encourage students to have their own business and 

learn how to manage a business effectively by doing a good marketing, posting and strategy.  

Other than that, it will encourage a brainstorm session to identify the business that will be 

conduct based on the trend analysis and how to be different and unique from other 

competitors.   

 

Ainaabeauty.shaa is an online business that offers a selection types of skincare of AINAA 

Beauty’s products that will help people to solve their skin problems.  The business was started 

on October 2020 and have been registered by Go-Ecommerce.  Ainaabeauty.shaa is using a 

social media platform such as Facebook and WhatsApp to promote the products that we sell 

also to connect and engage with the customers.  There are also a team under 

Ainaabeauty.shaa that cover area of Kuala Lumpur, Selangor, Pahang and Kelantan.   

 

The products that we sell which is AINAA Beauty, is safely to use as it is consist of natural 

ingredients and free of chemical ingredients such as mercury.  Moreover, this business also 

offers affordable products and services to the customers and also served the customers with 

a free of charge consultation for them about the skin knowledge and guide them to treat their 

skin in a proper way.  In addition, we also provide excellent services to the customers such as 

providing a delivery services (cash on deliver) on a particular areas and shipping all around 

Malaysia. 

 

Ainaabeauty.shaa uses a marketing strategy that emphasis the list of prices and the value of 

the posting.  Besides, we also use four concepts of posting which are teaser, hard sell, soft 

sell and frequency posting.  This is to ensure in order to encourage customers to purchase 

the products after they got attracted from the elements of our posting and the copywriting by 

using AIDCA technique.   
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1. Go-Ecommerce Registration 

Figure1.1: Personal Profile 

  

Figure 1.2: Business Profile 


