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ABSTRACT

The new ways for companées and brands o market ther produects and services have been
available with the existence of social media, Starfing from 21™ cenfury, the use of internet and
social meda has become a pad of business shrabegies, I aso shown that soclal media not
only for communication fool for entertainment only but play an important part in marksting
sirabegy of a company. This B importance for & stafd-up companies that siiving fo gain
compeditive advantaga. Thus, Maukerja Malaysia has tiad a new stradagy to drive raMic foem
Facebook fo their job platform and it give a shocking positive results where | wenl viral and
increass traffic. However, thay still not sure the specific elements in their job advertising that
want viral in Facebook. Morowver, then are insufficient evidence or past studies on the social
mésdia marketing slemants in job advertizing, eapecially in Malaysia. Therefore, researchaer
wanls to asaeas the types audlience engagament towards job advertsing in Fasebook and o
explore elements in a job advertising that able fo increase the audience engagement, To
aexplore more abiout this topic, researcher conduct an axploralory research where researcher
has to interviewaudences that engage with the job advertising by Maukerja Malaysia in
Facebook to gain deep insight of this study. Thua, researcher prepan two research queslions
to achieve the objectives of this study, (1) Which elements in job advertising of Maukerja
Malaysia in Facebook is the main atiraction o lead audience engagement? and (2) Which
glamenis in job advetising of Maukerja Malaysia in Facebook is the main attraction to lead
audience engagement? The resull of this questions has been discussed and answasd in
Chapter 4 and Chapier 5 and the transcopt from interview also incheded in Appendices, By
identifying and explorng on the elements in job advertising in Facebook i will helps Maukerja
Malaysia to plan their markeling sirategies effectively and able 1o increase ther job traffic.

Keyword: Elemenis of job adverising in Facebook, Awdience Engagement



CHAPTER 1 INTRODUCTION

The resaarcher will discuss the background of study, probdem siatermaent, research
objectivas, research questions and significance of this research,

1.1 Background of study

Intermet has offer us 8 wide range of opportunities such connect us with people from all arcund
thie waorld by craating, sharing and distribueting contents, gaining and saarching o information.
Ciue to the changes and emergencs of the ntermet that widely use of social media acheally it
has given some indisputeble outcomes, Thus, these chamges have affected the business
rmiodel In the industry as well. Starting from 219 century, the wse of intermmet and social media
has become a par of business strategies. It also shown that social media not only for
communication teal for entertanment only but play an important par in marketing strategy of
a company: Michaeidou ef al, {2011}, found oul that the more marketers and businesses are
ulilizing socisl media channel as direct communication with their customer.

This social media trend has openad up new mathod of engagement and revolutionized the
exchange of information. The more people engage in soctal media, it will be a good finding to
investigate its mlevance to the mecuiment process. One of the main reasons for tham
panetrate indo the market is due 1o the low barriers to entry, Companies akso attracied with the
Iw=0st, mereasing amount of subscrber, and strong Rleractivity in soclal media marketing
and then adopting & social media tooks 0 thelr marketing communication mx {Michaslidou
2011).

Fasi studies atarted to explore the efectiveness of social media marketing. For example, dae
‘“riea et al [2012) hae conducted a study on the effect of social media marketing. He
examining nfluencing factors of brand posés popularity on Facebook brand fan pages of 11
inkernational brands from siv producl calegorias o gel the informations. Meanwhile, Swani et
al (2013) examined the effectiveness of dfferent message strategies on social media {ie.,
Facebook) to promote online word-of-mouth activities for Foruns 500 companias,

These situalicns shows the beneficiation of social media for e<commerce marketing acthvities
and & has bean proven that even by companies no excepton to this trend. Social madia
markeling activites are important as it gives the opportunity for companies to stay engaged
with custorners and 10 accass tham amdime and anywhers,



