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EXECUTIVE SUMMARY 

 

"Kampung Vibes" is a trademark of my homestay business, Teratak D’Sawah 

Homestay. The major objective of the company is to give the customer a super comfortable 

experience in village around paddy field with a fully furnished homestay. 

My business began on the 22nd of March 2019. My homestay provided a great 

service, according to the customer review, that makes our guest remember the vibes of the 

homestay. Because of the affordable price, this homestay service is also liked by many. 

Therefore, my service offers our guests a clear glimpse into the continuation of the rental. 

Teratak D’Sawah Homestay has been rented to vast numbers of guests for various 

types of specific purpose since the moment of its opening. Increasing demands are at the top 

until PKP 2.0, as we now have to tackle PKP 2.0 . Marketing is still continuing, but due to the 

Covid-19 pandemic, the booking is deacreased. 
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