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EXECUTIVE SUMMARY 

Roti Sarang Lebah by Khayalan was established on 16th November 2020 and our 

product trademark is "BEE Kind" which means be nice to all people in order to give our 

customer a good experience with our product while "BEE" does indicate to the name of the 

bread which is "honeycomb bread".  

This bread is also known as Khaliat Nahal and it was a popular Arabic bread with soft 

texture filled with buttery cheese. But I already make an innovation to this recipe in order to 

make it more unique with my mother own signature butterscotch sauce. The combination of 

this two will make everyone crave for it in just one nibble. Our objective is to make sure people 

are able to taste this popular Arabic bread in our own country. I am aware that some people 

especially those with sweet tooth love to try something different, the one that they cannot have 

in their country. Some people are too busy to prepare it for themselves because it might take 

times and a lot of effort. So here we are ready to serve our customer with the fresh homemade 

bread with butterscotch sauce. So that they can taste the delicacy of our product since they 

do not need a silver fork to eat our bread.  

Since our first day of launch, our product got positive feedback among our customers 

since the product was sold more than 100 pieces within one month. We see this kind of 

opportunity and we will keep on growing our business by using a Facebook page to reach 

more customer for our product. 

 

 

 

 

 

 

 

 

 

 

 



iii 
 

CONTENT 

Acknowledgement…………………………………………………………………………… i 

Executive Summary…………………………………………………………………………. ii 

Content..………...…………………………………………………………………………… iii 

 

Go-eCommerce Registration.................................................................................... 1 

1.0 Introduction of Business 

1.1 Name and Address of Business.................................................................. 2 

1.2 Organizational Chart................................................................................... 4 

1.3 Mission/Vision............................................................................................ 5 

1.4 Descriptions of Products/Services............................................................. 6 

1.5 Price List..................................................................................................... 7 

2.0 Facebook (FB)  

2.1 Creating Facebook (FB) Page.................................................................... 8 

2.2 Customing URL Facebook (FB) Page........................................................ 9 

2.3 Facebook (FB) Post – Teaser................................................................... 10 

2.4 Facebook (FB) Post – Copywriting (Hard Sell)......................................... 14 

2.5 Facebook (FB) Post – Copywriting (Soft Sell)........................................... 22 

3.0 Conclusion......................................................................................................... 31 

References................................................................................................................ 32 

Appendices................................................................................................................ 33 

 

 



1 
 

 

 

 

GO-ECOMMERCE  REGISTRATION 

 




