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EXECUTIVE SUMMARY 

 “For the cookie monster in you” is our slogan for our business, KL Big Chewy Cookies. The 

major objective of the company is to sell great homemade chewy chocolate chip cookies and be one 

of the brands to stand out in Kuala Lumpur. 

 My business began back in 2013, when we started selling cookies to our close relatives and 

friends. Our humble beginnings soon started to expand over the years and have managed to sell our 

cookies at local shops and events throughout the year. Our cookies have an irresistible taste has been 

favoured by a lot of people due to its soft and chewy texture. 

 Since our opening, we had tried many types of flavours and also planning on trying new types 

of pastries for us to sell. This includes cakes, lava brownies, and other types of cookie flavours. We 

also had a few loyal customers who had been supporting us since our early ventures, up until now. 
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