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EXECUTIVE SUMMARY 

 Anne One Sdn. Bhd. was established on October 2020 and started its business in 

production industry especially on production of pickled fruit. Anne One Sdn. Bhd. was 

established and owned by Nur Athirah Najihah binti Nawang. Our business has a total of five 

people including top managers. The business that Anne One Sdn. Bhd. currently running is 

Jeruk Kedondong Asam Boi. The company focusing its business and activities at Kuala 

Terengganu and its nearby area. 

The potential customer that was targeted is mainly from the local community and 

society. As the product offers is one of the foods that was favoured by most of Malaysian as it 

gives variety kind of taste. For customer who lives nearby area also can contact and reach to 

us through our social media which is Facebook. For those who has an intention to buy our 

product may go to our official page, Jeruk Kedondong Asam Boi, to know more information 

and detail on our services and products. Therefore, our target market is comprised of 

individuals, young entrepreneurs and local community. Included in our potential customers is 

online sales which are announced to the entire community.  
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