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ABSTRACT

The: company and business organization need promotion and advertising as a mediun tools
in order lo attract people and cuslomers fo involve In purchase the product and service
offered. In this era lechnology, there are competing sach other in the market to increase the
sales and profits and maintain their customer repesl purchase using varous types of direct
marketing such as telemarketing, online marketing, direc! mail marketing and email
marketing. The purpose of this study 1o examine The Effectiveness of Onfine Markefing
Lisage as Promotional Tools sl NR Solufion Sdn Bhd, Basically the company used online
marketing &s direct markeding 1o reach the customer easter and faslest way. The medum of
promotion activities can creale customer brand awareness, good image of company and
good refationship between both parties which are company and customer. The dats was
codleched by u;nlnn primary data through interview sessions with the emgloyees and gararal
manager. This |s very important to the company choose the selected type of promational
togls because this can affect 1o the custormer perception lowards the company's name and
give pogilive I_I'I',_qmu:l iowards the company ndirechly .
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