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EXECUTWE SWWUEY

Stylo Goat Sdn Bhd is a goat breeder company that supply goat all around Terengganu 
which located in Besut. We breed and supply high quality of ‘Kambing Kampung’ since our 
country still import lots of goat and mutton from other countries. Therefore, we realize that it is 
very important to reduce import. Besides, we notice that this is a good opportunity for us to 
involve in this kind of business since there is lack of competitors especially in Besut.

Stylo Goat Sdn Bhd will be owned and oppeated by Muhammad Fitri Bin Dahwani as a 

General Manager, Haiimatusaadiah Bind Saufi as a Finance Manager, Erraine Ruszeqkha Binti 

Abu Bakar as a Marketing Manager, Azlini Binti Muhamad as a Administration Manager, Siti 

Xulaikha Binti Xarizal as a Operation Manager.

The keys to success for Stylo . Goat Sdn Bhd will be an excellent goat breeder in 

Malaysia. We choose Besut as our location because there is lack of competitors over here and we 

found that this kind of business can lead to high profit. Despite lots people think that this 

business is a bit complicated, but we take it in a positive way because we think that still lots of 

people do not . realize about the importance of involve in this field.

This business plan offers financial institutions as an opportunity to review our vision, 

mission, objective and strategic focus. It also provides a step-by-step plan for the business start­

up, establishing favorable sales numbers, gross margin, and profitability.

This plan includes chapters on the company, products and services, administrative plan, 

market focus and forecasts, management team,operational plan and .financial plan.
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