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1.1.2 Company Logo

CleanMax Technology

Figure 1.1.2: Company Logo
1.1.3 Company Vision

CleanMax Technology became one of the famous and well-known brands for

providing cleaning tools.
1.1.4 Company Mission

The mission is to introduce a new generation to the technology of cleaning tools

that helps cleaning much easier.
1.1.5 Business Operation

The store is open from 8.30 a.m to 5 p.m every day except Friday which is six

days per week
1.1.6 Product Concept

The design of EzVac Cleaner vacuum is improved from various vacuum already
sold in the market. This vacuum comes with special features and helps customers to clean
every part of the customer’s house. Extra functionality also one of the reasons this

vacuum very reasonable to buy.



