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EXECUTIVE SUMMARY 

 

Thekekbatik.Co is offering dessert and the same time that can satisfy all 

which is for Kek Batik lover out there.  I decided to sell Kek Batik due to high 

potential demand among customers that favor this type of desserts and one of my 

favourites.  Relevance to my vision and mission, I want to offer perfect homemade 

style cookies without preservatives, to the market and people out there.  

Thekekbatik.Co is offering variety types of Kek Batik which is choco ganache, 

indulgence, cheese, blueberry, caramal and so on.  Our product is homemade which 

is the recipe are produced using my own recipe until get the best outcome of taste 

and texture to be commercialized. Our target market is universal. Despite the age, 

race or religion all groups of customers can purchase and eat our products.  

Relevance with my tagline ‘Happy Tummy Happy Girl Happy You’, I want all 

of my customers satisfied with the outcomes. Lastly, I hope that this bakery online 

store will introduce such a good product and lifting local bakery brand in future and 

the people out there that can be their source income. 
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