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Executive summary

Have many product Air Freshener in market and I as a supplier De’xandra Air
Freshener have my own strategies to promote the products and tackle my customers. Before
we sell some products it is important for a supplier to investigate their vision and mission to
the marketplace. However there are pros and cons on their business strategy. Hence, the study
and understanding of customer needs is very important before a product is released. The

portfolio is used to show how to increase selling product with social media (facebook).
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1. INTRODUCTION

1.1 Name and address of business

A A Mt ATl b0 e i s s

DeNandr:

Figure 1.1 .
“
Name ) Xandra Malaya Resources Supplier
(SA0448045-A) ‘
Address - Block C-T06-U16

Apartment 18R13
62250 Presint 18

Wilayah Persekutuan Putrajaya
Hotline > 012-6767426
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