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EXECUTIVE SUMMARY 

Seriously, is there anyone out there who does not love chocolate and cookies? If there is, I 

have not met one yet. Not only are chocolate and cookies delicious, eating them will just make 

you feel good. A chocolate and cookie have been introduced for a long time. For me it is famous 

for everyone to know about it. I think everybody in this world would buy a chocolate and cookie 

for enjoy in their times. I love to eat chocolate and cookies because a chocolate and cookie texture 

and flavor palette is unique in mouth.  

Frunchielicious offer cookie and berry with a best combination of cookie, chocolate, and 

cranberry for everyone. By using a premium chocolate from Callebaut and good texture of 

cranberry, Frunchie cookie and berry only use premium ingredients to give more satisfaction to 

customers. I want my customer satisfied with their purchasing of Frunchie cookie and berry.  

Usually, my customer comes from teenagers and kids. So that, I will make sure 

Frunchielicious will serve cookie and berry with a good taste of cookies and taste of chocolate that 

we use. Frunchie cookie and berry also offer with affordable price because I want everyone to buy 

it and taste this perfect combination of cookie and sliced cranberry itself. By using premium 

product Frunchie cookie and berry guarantee that all customer will buy again and again.  
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