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EXECUTIVE SUMMARY 

 Iesha’s Closet Enterprise was established on October 12th, 2021. Iesha’s Closet 

Enterprise is mainly focusing on selling Muslimah clothing that includes handsock collection, 

blouses, shawls and square head scarfs. Although there are many products, but Iesha’s Closet 

Enterprise is now more focused on sales of handsock collection which is the best-selling 

product in the organization. The handsock collection is made using quality materials and 

available at affordable prices.  

Despite holding the title as a student who studying at Universiti Teknologi MARA, 

Melaka City Campus, majoring in Human Resources Management, Nur Rainathul Adiniesha 

bt Abdul Hadi, the owner of Iesha’s Closet Enterprise still be able to manage time to study as 

well as running in business. To generate additional income, she registered as one of the 

dropshipper of Nurbella.Co owned by Nur Izzati Ghani. Nurbella.Co is located at Alor Setar, 

Kedah. As a dropshipper, the main task is to promote products and collecting the orders before 

submitting it using BizApp so that the main office can manage the delivery of goods to the 

customers. 

Iesha’s Closet Enterprise mission is to gain a higher sales target for the year 2021 

compared to the previous year. Therefore, it can be seen that the promotional efforts of the 

handsock collection are enhanced to attract more new customers. Of course, Iesha’s Closet 

Enterprise promised to maintain its good service and quality product for both new and existing 

customers. The handsock collection by Iesha’s Closet Enterprise is available in various 

design, colours and three different sizes that suitable for all ages and choices. 
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1. GO-ECOMMERCE REGISTRATION  
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2. INTRODUCTION OF BUSINESS 

 

2.1 Name and address of business 

Iesha’s Closet Enterprise is the name of the business. Since the business is run 

using the online platform, there is no address of the business that can be provided. 

2.2 Organizational Chart 

 

 

 
 

2.3 Vision and Mission 

 

• Vision 

To be one of the top Muslimah clothing business in the country. 

 

• Mission 

i) To expand the business so that it is better known to the public, 

especially among Muslim women. 

ii) To recruit more stockists, agents and dropshippers in each state. 

iii) Offering products at affordable prices with high quality. 

 

NUR IZZATI GHANI

Owner of Nurbella.Co

NUR RAINATHUL ADINIESHA

Dropshipper of  Nurbella.Co 

ADMIN FIE

Team Leader (NB1002) of Nurbella.Co
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