UNIVERSITI TEKNOLOGI MARA
CAWANGAN TERENGGANU
KAMPUS DUNGUN

FACULTY OF BUSINESS MANAGEMENT

CUSTOMER’S PERCEPTION TOWARDS BAY’ INAH
PERSONAL FINANCING

MOHAMAD NAZRIN BIN ABDUL RAHMAN (2010289864 )

BACHELOR OF BUSINESS ADMINISTRATION
( HONS ) ISLAMIC BANKING
Universiti Teknologi MARA ( UiTM ),MALAYSIA

JUNE 2012



DECLARATION OF ORIGINAL WORK

BACHELOR OF BUSINESS ADMINISTRATION
WITH HONOURS (ISLAMIC BANKING)
FACULTY OF BUSINESS MANAGEMENT

UNIVERSITI TEKNOLOGI MARA (TERENGGANU)

i, MOHAMAD NAZRIN BIN ABDUL RAHMAN, (I/C Number: 891106-08-6589)
Hereby declare that:
¢ This work has not previously been accepted in substance for any degree, any
locally or overseas, and is not being concurrently submitted for this degree or

any other degrees.

¢ The project paper is the result of our independent work and investigation,

except where otherwise stated.

« All verbatim extracts have been distinguished by quotation marks and

sources of my information have been specifically acknowledged.

Signature : : Date:




ABSRACT
Islamic banking industry has introduced a Shariah-compliant products since it began
operating around 1980's. One of the successful products that interest and has helped
customers in ensuring comfort of living is a Bai Inah personal financing. There are several
reasons which might influence the customers using this scheme as to obtain financing for
education, marriage, their own investments, or to perform the pilgrimage in Mecca. However,
lately, there has been doubt in the concept of Bai Inah applied in this Bai Inah personal
financing. This is because, most of the Islamic banking abroad are more likely to use the
concept of tawarruqg 'to be applied in personal financing. They claimed that the concept of
tawarrug' is more suitable to be applied in personal financing. Therefore, the researcher
interested to evaluate the customers' perception towards Bai Inah personal financing and to
identify if the concept of Bai Inah is still convenience to be applied in this scheme. As a result
from the survey of questionnaires that were filled by the bank's customers, it can be
concluded that customers still agree with the concept of Bai Inah applied in personal
financing. This indicates that customers are still satisfied with the Bai Inah personal financing

schemes and it shown that this scheme is still acceptable by Islamic banks in Malaysia.
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