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1.0 INTRODUCTION 

EGG HOUSE 

EGG HOUSE is the business that we want to involve and it is a 

partnership business. Our business is provide a product call an eggs and also 

provide a service; delivery service. We choose this business after we make an 

investigation and research to this product. We assume that our business will 

success and have a potential to expand with the development of Amanjaya. 

EGG HOUSE offer three grade of eggs that is grade A, grade B and grade 

C. Our business is the first business in Kedah which sell only an eggs in our shop.

Apart from that, it will make customers satisfy with us. 

We choose Amanjaya as our location because the accommodations and 

facilities are complete where it has water, telephone, electricity and road. So, this 

will make our business success from time to time. 

According to our plan, we start our business at 1 st January 2002. We are 

confident that EGG HOUSE can try to do as well as the other shop because of our 

shop is the one and only sell eggs and have our own concepts. 




