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ABSTRACT

This project paper is to attempt the study on the factors that influence the awareness of 

bankers towards bay salam contact. The main objective on this study is to identify the most 

influence factor that influence the awareness of bankers towards bay salam contract. This 

study also want to investigate the relationship between awareness and factors that 

influences the awareness of bay salam contract. This study only focus on three factors that 

are knowledge, attitudes and benefit. Data was collected by using convenience sampling 

technique. Questionnaires was distributed to all population of this study, that are 81, but 

only 68 were used as a sample size. Based on the finding, the researcher had made the 

conclusion and recommendation for this study.
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