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ABSTRACTS

The purpose of this study is to gain a better understanding about public sector’s
acceptance towards Family Takaful. The research was conducted through survey. The
study generated a full response of 200 respondents. Responses from the survey were

statistically analyzed with several statistical tools using SPSS.

The result indicated that public sector’s acceptance toward Family Takaful through
knowledge, attitude of the public, product quality offer and also reputation of the Takaful
itself. The respondents are the public sector’s staff that work at Majlis Perbandaran
Kemaman and Dungun. By using convenience-sampling technique, 200 set of

questionnaires were distribute to the respondents.

The findings of this research later will be tabulated and interpreted in Chapter 4. From the
hypothesis testing, all four independent variables have relationship with public
perception. Besides that, this strong relationship had been determined through primary
data method. Moreover, this research is conducted to find and suggest some
recommendation for the Takaful Company to improve their weaknesses and enhance

what people perceived towards their product or services.

As the conclusion, this study may deliver some valuable information for the readers
which is useful for basic knowledge and as the basis of reference on public acceptance

study. Hopefully this could help in solving some undecided phenomena.
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