UNDERSTANDING AND PERCEPTION
OF RHB ISLAMIC
BANK’S STAFF ON ISLAMIC BANKING PRODUCT

NUR SYAZWANI BINTI ABDUL MANAN
2011417496

BACHELOR OF BUSSINESS ADMINISTRATION
(HONS) ISLAMIC BANKING
FACULTY OF BUSINESS MANAGEMANT
UNIVERSITI TEKNOLOGI MARA TERENGGANU
TERENGGANU

JULY 2014



DECLARATION OF ORIGINAL WORK

BACHELOR OF BUSSINESS ADMINISTRATION (HONS) ISLAMIC BANKING
FACULTY OF BUSINESS MANAGEMANT
UNIVERSITI TEKNOLOGI MARA TERENGGANU
KAMPUS TERENGGANU

NUR SYAZWANI BINTI ABDUL MANAN (I/C NUMBER: 920412146148)

Hereby declares that:

e This research project is the end result of my own work and that
acknowledgement has been given in the reference to all sources of
information be they electronic or personal

¢ Any previous report and project paper have been use on this project already
stated at the reference.

e No part on this research has been submitted in support of any application for
any other degree or qualification of this or any other institution.

Signature: ..... Date: 2"° JULY 2014




Abstract

Islamic banking product is one of banking product that provide to the customer either
muslim or non-muslim. For person that not aware about the modus operandi of each
product they will see that Islamic banking product just the same like other
conventional banking product. Islamic banking product represents an assertion of
Religious law in banking transaction where the transaction should be free from the
activities prohibited by Islam, as well as free from such element of riba (interest),

gambling and ambiguity.

Currently there are a lot of issues that arise on the Islamic banking product
especially regarding to the issues of halal and haram in transaction such as interest
that arise in loan when the customer apply it at the bank. Other than that for the
staffs that working at banking industry they are also confuse either their salary from
what they have done are from halal source or not. The main purpose of the study is
to determine the awareness and perception of Islamic banking worker to their

product compare to conventional banking product.

There is a lot of article and journal about the understanding and perception of
customer either Muslim or non- Muslim towards Islamic banking product but there
are only a few research that conduct by researcher about understanding and
perception among employee of Islamic banking itself. This is why the study is
conducted to see level of understanding and perception among the employee of

Islamic banking.
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