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Alhamdulillah ... finally we have managed to complete the Business Plan 

successfully. In the making, we have faced a number of problems and many parties have 

been tremendously wonderful as just to help us to solve the problems 

First of all, our biggest compliment goes to Encik Aziz and Cik Siti of Shah's 

Butik that has been very helpful and informative. Our compliment also goes to Mr. Rhada 

of Jejak Timuran Sdn. Bhd. who also have been friendly and kind. 

Not to forget our families who have been supporting us from many aspects 

especially by giving us the moral support we need in the making of the Business Plan. 

Also our ETR 300 lecturer, Encik Elias Jaafar, MEDEC Coordinator, Encik Azhar 

Osman and all our coursemates and friends. 

Lastly, our thank you goes to everyone involved in this Business Plan either 

directly or indirectly. Thank you very much and may Allah bless you all. 
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BUSAN AW AHIDAH 

1.1 Introduction 

INTRODUCTION 

Busana Wahidah Muslimah Fashion Center is a final idea of five partners whom 

have been interested with this nature of business. Focusing on Muslimah's fashion and 

attire, Busana Wahidah aims to serve all Muslim women with the latest and variety of 

fashion in the market by not neglecting their status and title as Muslimah. The motto of 

Busana Wahidah is' Our attire is the mirror to our personality'. 

The products of Busana Wahidah are not only baju kurungs but it also covers all 

types of scarves, dresses and blouses. The textile used in this business grade from the 

cheapest to the most expensive type of textile. 

The business also aims to fulfill the market needs which by our observations, lack 

of Muslimah's fashion. In this modem era, Islamic fashions are not only limi1:ed to baju 

kurungs and chasuble only but it has been expanding wider and more creative. 

The establishment of Busana Wahidah is hoped to fill the needs and requirements 

of all Muslimah that are fashionable especially working women and youths. Busana 

Wahidah's mission is also to provide all Muslimah with the kind of fashion they need and 

at the same time following the guidelines and are subjected to Islam and it's Syariat. 

'Our Attire is The Mirror to Our Personality' 

Thank you. 




