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BUMJPUTRA MAJU SON. BHD. 

EXECUTIVE SUMMARY 

Bumiputra Maju Sdn. Bhd. was established on January 2001 and the company 

consists of five main managers. They are: 

1) Azlan Al-Hafiz bin Mazlan General Manager 

2) Fahrni Affendy bin Hashim Administration Manager 

3) Mohd Affendi bin Md Yusoff Operating Manager 

4) Alnnad Tarmizi bin Al Shaari Financial Manager 

5) Hasrul Nadzley bin Adam Marketing Manager 

We are expected to start our business operation on 2 Jannaiy 2002. Our 

· business form is private limited company and registered under Registrar of Company

on 15 January 2001. Our main activity is selling alive cows from Auckland, New

Zealand through local sole agent, Taurus Holdings Bhd., Kuala Lumpur. We will

order cows from them and sell them to potential customers.

The capital is contributed by the members and by making a loan from Bank 

Islam. We believe the good prospect in this business since we are local company that 

sells imported products (cows) l!lld the quality is guaranteed as well as fewer diseases. 

For the first step, we will concentrate to Kulim, Butterworth and Bukit Merta jam area 

only. 
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BUMJPUTRA MAru SON. BHD. 

INTRODUCTION 

Our business name is Bumiputra Maju Sdn. Bhd. and we are a private limited 

company. We choose this name as our business name since all the members in this 

business is bumiputra. It also shows an ability ofbumiputra to success in business 

field. 

From the research and some study that we have done, we found that the 

industry of cows in the Penang area is quite good and have very bright future. A cows 

meat demand is high especially during Hari Raya Puasa and Hari Raya Haji, Chinese 

New Year and school holidays. In Seberang Perai Tengah area ( Kulim, Bukit 

Mertajam and Butterworth ) there are many small entrepreneurs that involve in small 

business oflocal cows. We are not selling local cows because they normally so easy 

to get diseases such as foot and mouth. By selling New Zealand cows, our products 

have many advantages than others. 

Bumiputra Maju's main office is located at:-

Bumiputra Maju Sdn. Bhd., 

No 6 Tingkat 1, 

Kompleks Perniagaan Peladang, 

Jalan Kulim, Cherok To'Kun, 

14000 Bukit Mertajam, 

Penang. 
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