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EXECUTIVE SUMMARY
GREAT WORLD SPORTS HOUSE

EXECUTIVE SUMMARY

Our business name is GREAT WORLD SPORTS HOUSE. The concept of our
business is sport. We choose sport because of it has a potential development in our
country. For example our country, Malaysia had succeeded to organize the
Commonwealth Games 1998. Therefore, our country also had given a support in sports

industry.

Our busines is a partnership. There are 5 partners in the business. The General
Manager is Khairul Faizi b. Abdul Hadi, the Administration Manager is Ku Mohd Zaidi
b. Ku Mohd Zalai, the Marketing Manager is Zaliha Sulaiman, the Operational Manager
is Ruslinawani Ibrahim and the Financial Manager is Nur Adilah Baharuddin. Our
business capital is RM 760,000. The General Manager has contributing a capital to the
business that is RM 52,500, while the others partner are RM 39375/ The loan that we get
from Malayan Banking Berhad, 194 — 206, Jalan Sultan Idris Shah, 30000 Ipoh, Perak is
RM 500,000.. All the partners have a quite good academic qualification and also have an
experience in working. We also have 1 operation supervisor, 4 general workers and 1

driver.

The allocation of our business is at shopping complex Box 021, G 02- GO03,
Ground Floor, Ipoh Parade, Jalan Sultan Abdul Jalil, Greentown, 30450 Ipoh, Perak.
We choose the Ipoh Parade as our location because it is in the center of Ipoh City and it
also quite popular for the majority population of Ipoh City. Our shop lot is in a strategic
place because of it is in the ground floor and near at the main entrance for customer to
come buy our product. It is also good opportunities to attract customer to come buy our

product.





