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ABSTRACT

The purpose of this study is to describe the factors that influencing the E-Business adoption 

among Homestay in Kuching, Sarawak. Homestay is known as a place to stay for a holiday or 

other period abroad spent staying in the home of a local family or it can be a private house 

offering accommodation to paying guests. A study made by Allisson mention that there are now 

many studies on the adoption and uses of E-business by large companies, fewer studies have 

been undertaken on the adoption and use of E-business in specific context of small and medium 

sized entrepreneurs. Thus, the study about the E-Business adoption among homestay in Kuching 

is important to know how it would influence the success of that business. By reviewing previous 

journal and article, the factors that are contributed to E-Business adoption are technological, 

organizational and environmental. A survey was conducted by distributing 150 of homestay 

within Kuching city. Multiple regression and correlation analysis were used to discover the 

factors between independent and dependent variable. In the end of study found that 

Organizational is the most significant factors that influence E-Business adoption among 

homestay in Kuching.
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CHAPTER 1

INTRODUCTION

1.0 Introduction to the chapter

This study is about the E-business Adoption among Homestay in Kuching, Sarawak where the 
focus will be on homestay at Kuching area. This first chapter of the study presents the 
introduction of the study, background of the study, research problem, and specifies its research 
question research objective. This will be followed by the scope, limitation and significance of 
study.

1.1 Introduction

The number of people using the Internet is growing exponentially world over. There were 20 

million users four years ago, and the figure today is estimated at 150 million. The Internet has 

become an enormously popular marketing paradigm that facilitates anything consumers want to 

shop for or buy on the Web, cutting out the middlemen of distributors, retailers, travel agents, 

and stores.

According to data from the Organization for Economic Cooperation and Development (OECD), 

on average, 96% of its sample firms in selected countries used the Internet and 69% had their 

own websites in 2011 [OECD 2012a], Additionally, an increasingly high percentage of 

individuals is using the Internet for communicating, shopping, learning, social networking, 

banking, and many other functions [OECD 2012b], As companies launch electronic business 

projects, many are tossing out conventional thinking about the need for a return on investment 

and focusing on how their initiatives advance their overall business strategy-whether to improve 

customer satisfaction, increase brand awareness, or open new sales channels (Damanpour, 2001).
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