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The survival of a radio station depends on the listeners’ tuning into its radio programs
hence understanding the listeners” preferences will contribute to listeners’ acceptance of
CATS FM. The objectives of the study were to ascertain listeners’ overall perception
toward CATS FM, identify factors leading to radio listenefs’ choice of CATS FM,
determine the most important factor(s)/ preferences and to propose strategies on how
CATS FM could improve the listeners’ perception. The study employed both descriptive
and empirical methods. A structured questionnaire was developed based on established
instruments for the industry and also through responses gathered from the focus groups.
The distribution of questionnaires covered listeners in all seven divisions of Sarawak
where CATS FM is transmitted as well as CATS FM personnel and experts of the field.
The findings indicate that the listeners’ perception towards CATS FM is relatively good
at means score and standard deviation of 5.36 and 1.07, respectively and measured on a
seven-point, Likert-type scale. The factor analysis was employed. Four factors have been
identified in determining the listeners’ choice of a radio station. The factors were later
named as Understand Listeners, Dynamic Broadcasters, Informative and Empathy in
rank order. These factors contribute to the variance combination of the overall listeners’
choice. The study proposes various strategies of improvement namely providing
diversity in radio programs, interacting effectively with listeners, developing DIJs’
versatility, creating listener’s initiative programs, improving services through annual
survey, promoting the radio station intensely and contributing to the society through
CATS FM corporate social responsibility.



