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LETTER OF SUBMISSION

l)iploma in Business Studies,

Semester 5,

Universiti T'eknologi MARA. (UiTM), Carvangan Mukah,

KIvl 37, Jalan 0y'a"

c)6400, Mukah,

Sarawak.

Mr Ahmad Faisal.

Lecturer of Entlepreneurshi p ( flNT3 00)

Universiti Teknologi MARA (U1TM), Car.r,angan Mukah,

KM 37. Jalan O-va,

96400. Mukair.

Sararvak.

Dear Sir"

SUBIV1ISSION OF []LJSINESS I}I,AN PROPOSAI,

Referring to tlie sr-rbject stated above, we u,ould iike to submit our business plan proposal tbr
entrepreneurship (ENT300) subiect.

2. The business plan rvas completed accorcling to the guidelines and reciuirei:rerlts given in out
syllabus. Tlie business plan \,'as prepared as a written document and guideline lbr a business proposal
venture wliicir include Background, Administration Marketing. Operational and Financial aspects.

3. We hope that the business plan that r.r,e have prepar:ed has fuif-rl all o1'the requirements. Any
mistakes in any aspects lalls full-v on us and we are looking fbrvrard fbr an.v comments on our project
in order to improve it as r.vcll as olr scil. We u,oulcl like to thank 1or: all the guidance and time that
you have spent to go through our business plan. With all our efLbrts we hope that you will consider
and approve the business plan that u,e have prepared.
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EXECUTIVE SUMMARY

The business plan is based on partnership where it consist of 3 members that each of us hold one
of the important position. For the General Manager and Administration position is hold by Mrs
Sophia Lungan Padan, Marketing Manager is Jennybie anak Assiah@PUngkas. Next, for the
Operational and Financial Manager, is hold by Daphne Ubong Luyoh. The name of our company is
Peace Young located at Bintulu Sentral. We believe that this location can attract a lot of customer
which is among the residents of this town.

Food industry where nowadays people like to eat more. V/e like to introduce the combination of
healthy yet sweet dessert to Malaysian people. The main raw material which is banana combined
with chocolate, cheese and many more. By doing so, people would not get bored by different types of
menu.

We came *,ith different t)/pes and tastes of banana lollipop with diffbrent chocolate and topping
which are suitable for .voungster espec ially..

For the lay.out of the business location. \\.e came out with modern design which attracted
especiali-v yotingster to come.

Lastly. our business vision be the leadin-u banana based product in Malaysia uherebl' there are

not many btisiness like we did.
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1.1 INTRODUCTION To THE BUSINESS

ii.

iii.

iv.

v.

Name of the business

Nature of business

Industry profile

Business Location

I)ate of commencement

: Peace Young

: Parbrership

: Dessert

: Bintulu Sentral Phase 2

: 16th January 2018

vi.

a)

b)

vii.

a)

b)
L

Factors in selecting the proposed trusiness:

The products are affordable for everyone to buy

To imovate new menu of tood

Future prospects of the husiness:

Grab customers' attention because it is new to the market

Wide range of buyer because it is affordable and can be purchased frorn kids to adults.
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