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ABSTRACT

Fast food restaurant has taken a spot in consumers choice for their meal consumption. Pizza
Hut has been recognized as one of the popular fast food choices in Malaysia. However, there
is no specific preferences on how the consumer choose the restaurant from all the franchises
that are located in the same area. The method used to gain information for the study are both
primary data and secondary data. To collect the data, this study distributes questionnaires to
the customers patronizing Pizza Hut restaurants in Kuala Terengganu. The outcome of this
study is to find cut what are the customer preferences of their Pizza Hut franchise in Kuala
Terengganu. This study would be able to help improve the fast food restaurant management

and helps them to attract more customers.
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