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ABSTRACT

FACTORS THAT EFFECT CONSUMERS' PURCHASE OF CARS IN
MALAYSIA TOWARDS THE IMPLEMENTATION OF ASEAN FREE

TRADE ZONE AGREEMENT (AFTA)

By:

FAIZAH MASHA HADI

SHARI FAH HE RYATI SYED NOR

July, 2007

Sale of imported car has been increasing since 2000 even before AFTA were

fully implemented. Market share of imported car was 25.9% in 2003 as compared to

only 19.6% in 2000. It is an indication that Malaysians are slowly switching their

preference for imported cars. With the implementation of AFTA, it is expected that

prices of cars will decreased due to the reduction in tariffs. This paper studies the

effects of AFTA on consumers' buying patterns towards local and imported cars.

The focus is mainly on the consumers' current expectation of local car , current

purchasing pattern, and their purchasing behavior after the implementation of

AFTA. The identification of important factors that will influence the consumers'

buying pattern is given special attention.

A survey was conducted to collect relevant data and self-administered

questionnaire was used to record the responses of the target group, the car buyers.

The questionnaires were randomly distributed to 150 respondents and 134 were
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completed and subsequently used for the study. The data were analyzed USIng

selected descriptive statistics, and factor analysis.

Factor analysis was used to find the factors which affect the purchasing

patterns of car by consumers. The study found that attribute of the car to be the most

important factor in shaping consumers' current expectation of cars and their

purchasing pattern. The same factor will affect the purchasing pattern the

implementation of AFTA.

Based on the results, local car manufacturers should focus on a few areas

after AFTA. They include: (i) providing excellent maintenance and repair services to

the consumers, (ii) conducting R&D so as to provide up-to-date attributes of cars

they produce, and (iii) continuously study consumers' tastes and preferences so that

they can be included in designing new car models.

VI


	FACTORS THAT EFFECT CONSUMERS' PURCHASE OF CARS IN MALAYSIA TOWARDS THE IMPLEMENTATION OF ASEAN FREE TRADE ZONE AGREEMENT (AFTA)
	LAPORAN AKHIR PENYELIDlKAN ' FAKTOR-FAKTOR YANG MEMPENGARUHI CORAK PEMBELIAN KERETA OLEH PENGGUNA DI MALAYSIA APABILA AFTA DILAKSANAKAN'
	MEMBERS OF THE PROJECT
	ACKNOWLEDGEMENT
	ABSTRACT
	DECLARATION
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	LIST OF ABBREVIATION
	CHAPTER 1 INTRODUCTION
	1.0 Introduction
	1.1 The Malaysian Automobile Industry
	1.2 Local Car Manufacturers
	1.3 Government Policies in Automobile Industry
	1.4 Sales Performance
	1.5 ASEAN Free Trade Zone Agrement (AFTA)
	1.6 AFTA and Automobile Industry in Malaysia
	1.7 Problem Statement
	1.8 The Objectives of the Study
	1.9 Scope of the Study
	1.10 Significant of the Study

	CHAPTER 2 LITERATURE REVIEW
	2.0 Introduction
	2.1 Globalization: The Definition
	2.2 Free Trade Agreement
	2.3 ASEAN Free Trade Zone Agreement (AFTA)
	2.4 The Consumers Behaviour towards Purchasing Car
	2.5 Consumers Attitude towards Purchasing Car
	2.6 Consumers Expectation, Perception And Satisfaction Towards Cars
	2.7 Factors affecting buyers' behaviours

	CHAPTER 3 METHODOLOGY
	3.0 Introduction
	3.1 Theoretical Framework
	3.2 Research design
	3.3 Questionnaire design
	3.4 Sampling Design And Sample Size
	3.5 Sources Of Research Data
	3.6 Data And Statistical Analysis

	CHAPTER 4 RESULT AND DATA ANALYSIS
	4.0 Introduction
	4.1 Reliability Test
	4.2 Demographic Profile
	4.3 Factor Analysis

	CHAPTER 5 CONCLUSION
	5.0 Introduction
	5.1 Problem
	5.2 Objectives
	5.3 Methodology
	5.4 Findings of the Study
	5.5 Implication of the Study
	5.6 Recommendation
	5.7 Limitation of the study

	REFERENCE
	APPENDICES



