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ABSTRACT

This paper reports an exploratory study on relationship spending behavior with income, easy
access to credit (credit card), price and product quality. The objective of the study is to
determine the relationship between income, easy access to credit (credit card), price and
product quality with spending behavior. For this study, the primary data were used. The data
was collected by self-administered questionnaires from 100 respondents among UMK staffs and
tested by using regressions analysis. This indicates that most of the respondents agreed that
there is relationship between income, easy access to credit (credit card), price and product
quality with spending behavior. Overall, the researcher concluded that the entire variables

model is acceptable and reliable for forecasting.
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