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EXECUTIVE SUMMARY

Kriuk Kriuk (KK) offers food products for customers, providing the variety of flavours
that gives high satisfaction to the customer.

KK clients are customers identifying students especially student that like to study in

the night eats in the class and customers who like to watch movies can consume product
with affordable price of product. KK also targeting busiest people and students because our

products are durable.
Across Puncak Alam particularly the KK business has seen a started begin October

2019. Puncak Alam is an area most that students studying at UiTM Puncak Alam campus

and many students are busy studying.
KK marketing strategy is to emphasize the quality and price of products. KK offers

affordable price because many people in Puncak Alam is UiTM students. Thus, | develop

marketing strategy that gives attraction to come buy KK products.
The management of KK consist only one worker, which is Muhammad Ammar Naim

Bin Murad. | also create Facebook to expand my business through social media and learn
how to post Facebook post for business product whether teaser poster, soft sell and hard
sell. | also must raise the revenue at least RM 61 and above and prudent spending for my

product to avoid profit falls.
| already have products commitments plan to promote the products. The variety of

flavours that KK will provide is sure to appeal to customers throughout the Puncak Alam

especially UiTM campus area.
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ii. INTRODUCTION TO BUSINESS

Name and address of business

Kriuk Kriuk

2C-T02-U01, Presint 9, 62250 Putrajaya, W.P. Putrajaya.
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Mission / Vision
KK’s vision is to be the first choice for consumers in food production in

Malaysia.

KK’s mission is to ensure the highest quality of our products and the variety
types of flavour to the customers. KK will continuously improve all aspects of
business in order to maintain the growth and profitability on fulfiling the needs

of the present generations and also sustain the long term success.

Description of products
2 —

<+— Example of KK’s products
Kriuk Kriuk offers products such as popia with two type of flavour. KK offers a
jar of popia cheese and popia cheese seaweed. KK also accept pre-order if

the customer wants to buy our products in a large quantity.



