
 

 

 
 

 

 THE EFFECT FOR RETAIL SHOP WHEN 

HYPERMARKET EXISTS 

 

 

 

 

 

NUR AINI BINTI MAMAT 

2009164769 

 

 

 

 

 

BACHELOR OF BUSINESS ADMINISTRATION (HONS) 

FINANCE 

FACULTY OF BUSINESS MANAGEMENT 

UNIVERSITI TEKNOLOGI MARA 

KAMPUS KOTA BHARU, KELANTAN 

 

 

 

 

JANUARY 2



ACKNOWLEDGEMENT 

 

“In the name of Allah, The most Gracious and Merciful” 

Alhamdulillah, praise to Allah S.W.T. the Lord of the universe, for his wisdom, strength and 

blessing to complete this project paper successfully. Without His permission, I may be in 

capable to complete this task, which is to fulfil the requirement of the subject’s (FIN 667) 

project paper. 

First of all, I would like to take this golden opportunity to express my profound gratitude and 

special thanks to my advisor, Associates PM Dr Nik Muhammad Naziman bin Abd Rahman 

never bored given me his advice, guidance, comments and support which is very useful in 

preparing this project paper. May God bless him.  

Not forgotting to Sir Shahsuzan bin Zakaria who is my second advisor for his consideration 

to accept my late submission this draft. Thank you for being supportive, patience and so 

understanding with the situation faced by me. 

Special thanks also goes to all staff of Prokel Management Sdn Bhd where I have my 

internship training. Thanks for understanding my responsible as the traniee and at the same 

time as the students.  

Finally, bouquets will be shared with my family and friends especially my parents. Thanks for 

the encouragement, understanding, love and support during this study was conducted. I 

hope this project paper would benefit other researchers for further observation. Once again 

thanks to all. Thank you. 

 



ABSTRACT 

 

Most of the retail shops in Malaysia are owned by local residents. They are survived by low 

monthly income that attributed from consumer. Retail shop will be apart of supply chain or 

called intermediaries. Retail shops usually sell small quantities of products and do not have 

a lot of choice of products. While hypermarket in Malaysia, most of them are owned by 

foreign investors such as Giant and Tesco, and it is undirectly can give a negative impact 

towards retailers. Generally, consumers nowadays are focus on hypermarket when they 

want to buy their needs. So that, this research was conducted in objective to study on 

consumer preferences towards effect for retailers on existence of hypermarket. 

For this purpose, the researcher used primary data, which is a structured questionnaire and 

has focused to the respondent’s resident in Kota Bharu, Kelantan. Using this type of 

sampling, the researcher randomly select the consumers and also retailers to be as 

respondents. Due to time constraint, only 100 respondents were selected of consumers and 

retailers. The effect for retailers when hypermarket exist is due to the consumer preferences 

because consumers are really concern about the price, conveniences while shopping and 

the product that available. Based on the finding, the researcher found that, variety of product 

is the main factor that hypermarket is chosen by consumers. 
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