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LETTER OF SUBMISSION

Diploma in Business Studies

Faculty of Business Management

U niversiti Teknologi il,'IARA

f swangan tarau, aL. Ka tn p,-ls t"-Ir: kah,

Jalan Oy'a, 9640C). Mukah.

Sara.,vak.

Sir Ha_ii Ahmad Faisal Mahdi

Lectu rer of Fundanreiital s r; f Errtt epr eneursi: ip { ElriTJ U0 i
Facult_v of Business |danegement

Un iversiti'I.eknologi MARA
Clalvangan Saralvak, Kanrpus Mukah,

Jalan O;va.96400. l\{tkah.
Sararvak.
r-i"' Uctotler l(, l9

(i''

SUBII{ISSION OF BUS${ESS FLA,N

Accordirg to the title above. I- Cassandra Anak Paul as the Ceneral l\4anaeer ol
Wonderland Cake House the representative of mv team mates have finished our

business plan and rve rvouki iike to submit it fbr firrther revierl'ins.

2. This report is done acccrding ta the guidelines and requirements given for the

subject Fundamental of Entrepreneurship (ENT300) as the precondition of Universiti
I LNtt\tltrEt ivln l\n.

3. We also rvill apply- thr kiinw'ledge and skills ihal we gaiii tli-roirghcirt flie proLress elf

completing this husine-ss plan in real life rryhen r.v'e u'ant to run our o\,v,r business in the

futr-rre.

-I-L.,-1, \.^.,I tidrlN I url.

Yours SincereiS.',

(CASSANDRA ANAK PAI]L)
Ceneral i\fanager
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BTXECUTTYE SUMMARY

Wonderiand Cake House offers trakery proriucts and services tbr customers.

providing varierl, cake. n:uffin and hreaci that give high satisfaction of consumer.

Our clienis is customers identifying as rniridle and iorv slass who rvant

consllrler product rvith af'lbrdatrle price of procirict. Wonderiand Cake House offers a

verity of cakes that give nutrition oi health, iow sugar, low calories and receive Haial

certii'icates.

Wonderland Cake Flouse marketing strategy is to emphasize thc quali$ and

price ol rur pruduets antl services. Ws offbr alfurdabie price L'esailse n:any' peopie

especiall3, our target rvhich is voung:ter pec.pie get attract with s,-ich price.

The managernrnt lf Wonilerla-nel Cake House consists oi 4 lead rvorkers

u,hich are Cassardra Pairi, Nurul Filzah, Syivia a*d Ncrsafika. Ch:r .+,i:rkers has

extensi-,,e experience in iinance, businesses, sales and accciinting.

Alreac! rl'c hal'c scn'ice anci products commitmcnts plan to aggrcssilcll' buitd

rrr-lr branll thr*ugh arls and signboard. "fhe loving h:lkery iinrl c;ike tlt:it 1\rr>nderl;iil(l

Cake House wiil provide is sure ca:r appeai to customers throughout Kuching,

Saraluak.
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1.1 INTRODUCTION TO THI BUSINESS

t Name +f tire trusiness : Wonderland Cake i{ouse

ii Nahrre of husiness Partnership

111. Industry profile : Food and beverages

IV Business locatiort : Kuching, Sararvak.

Date of cornmencetnent : l'1 {Jctrber 2[} 1i)

VI Factors in selecting the
proposed business

Consumer thought that
thcii: Jreaiu cake toirld alr.taS s sta\ as a

dream cake. H*rveyer. ollr bakery is ver,r,

unique and full of creativity, rvhere
consumer cafi rxake their dream cake

cOmes trile.
vll. Future prospects c'f the

business

: 1rl'cmen ancl men
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