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ABSTRACT 

This thesis is about the practice of public relations in high-tech organizations of Kulim 

High-Tech Park. The research examines the model of communications, the roles and 

functions of public relations professionals in these organizations, their scope of 

participation in strategic decision making as well as the presence of Integrated 

Marketing Communications (IMC) and position of public relations in that mix. 

In this study, the researcher adopt a case study design to gain an in-depth understanding 

of the situation and meaning for those involved. This paper reports on a study using in 

depth interviews to better understand how public relations practices apply in high-tech 

organization. Research revealed that the organizations followed the asymmetric model 

of communication under a symmetric philosophy where participation in strategic 

decision making was marginal, with the role being mainly that of expert prescriber. In 

the IMC process, trend toward IMC has certainly entered Kulim High-Tech only the 

position of public relations in that set up is not clearly justified. IMC is mere technical 

function. Even though the idea of relating public relations roles in IMC exist but still 

some of the organizations are unaware of how public relations can complement the IMC 

process. 

in 



ACKNOWLEDGEMENT 

Bismillahhirrahmannirahim. 

I would like to express my utmost gratitude to ALLAH SWT for- giving me the strength 

and inspirations to have completed this challenging task. 

This utmost gratitude goes to my Communication Research Supervisors Assoc. Prof. Dr. 

Elias and other lecturers for their undivided guidance during my research and study at 

Universiti Teknologi MARA (UiTM) Shah Alam. Their perpetual energy and 

enthusiasm in research had motivated me to go this far despite having so many 

limitations especially when you are a part time student living in Penang. Not only that, 

traveling and time are priceless to the investment I have put on completing this research. 

Again thank to ALLAH SWT for providing me the privilege to get guidance from all the 

dedicated lecturers. As a result, research life became smooth and rewarding for me. 

Not forgetting, my deepest gratitude goes to my family for their unflagging love and 

support throughout my life; this thesis is simply impossible without them. My special 

thanks go to my son Muhammad Amirul Raziq and my mother Nazirah Ibrahim who 

always supported me and provide me with their blessing. 

Last but not least, I would also like to convey my thank you remarks to my friends, other 

lecturers and family members who have given me encouragements to keep striving for 

my studies. 

iv 



TABLE OF CONTENTS 

Page 

TITLE PAGE 

AUTHOR'S DECLARATION . ii 

ABSTRACT iii 

ACKNOWLEDGEMENT iv 

TABLE OF CONTENTS vi 

CHAPTER ONE: INTRODUCTION 

1.1 Chapter Review 1 -5 

1.2 Background of the problem 6 

1.3 Problem Statement 6-8 

1.4 Research Questions 9 

1.5 Research Objective 9 

1.6 Significance of the study 10 

1.7 Scope & Rationale of Study 10 

1.8 Limitation of the study {before conducting research) 10-11 

v 


