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ABSTRACT 



The purpose of the study is to identify whether the prophet’s attitudes as a catalyst for the 

successfulness of Small and Medium Enterprises among Bumiputeras’ is mostly influenced by 

the nature of siddiq, trust, tabligh and fathanah in Kota Bharu. The objective of this study is 

to estimate a demand equation for the factors influenced successfulness of Small and Medium 

Enterprise among Bumiputera, to measure the relationship between independent variables 

which are siddiq, trust, tabligh and fathanah with the dependent variable which is the 

successfulness of Small and Medium Enterprise and to know the variable that mostly 

influenced the successfulness of Small and Medium Enterprise among Bumiputera in Kota 

Bharu. The data collected from the 100 respondents which is the entrepreneur that do the 

Small and Medium Enterprises business such as retail store, restaurant, homestay, 

telecommunication shop, batik and handicraft and others. The analysis is done by using 

multiple regression analysis,  t-test approach, F-test approach, chi-square and R squared 

(R2). From the finding, it shows that the model of the successfulness of Small and Medium 

Enterprises among Bumiputera is significant and accepted by 98.5% is explain by the model. 

The findings also tells that the attitudes of siddiq, trust, tabligh and fathanah have a strongly 

relationship with the successfulness of Small and Medium Enterprises among Bumiputera in 

Kota Bharu. 

 


