
THE 6TH INTERNATIONAL
ACCOUNTING & BUSINESS CONFERENCE 2019

21 - 22 AUGUST, 2019
INDONESIA BANKING SCHOOL

Organized by:

In Cooperation with: 



 
THE 6TH 

INTERNATIONAL ACCOUNTING  
& 

BUSINESS CONFERENCE 
 
 
 
 
 
 

SECRETARIAT OF IABC 2019 

 

 

 

 

 

 

 

 
MALAYSIA . INDONESIA . 2019 

 

 



Published by  
© UiTM Cawangan Johor, 2019 
Jalan Universiti Off KM 12 Jalan Muar, 85000 Segamat, Johor.            
Email: iabc@uitm.edu.my 
 
All rights reserved. No part of this publication may be 
reproduced, copied, stored in any retrieval system or 
transmitted in any form or by any means – electronic, 
mechanical, photocopying, recording or otherwise, without 
prior permission in writing from the author. 
Email: iabc@uitm.edu.my 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

mailto:iabc@johor.uitm.edu.my
mailto:iabc@johor.uitm.edu.my


TABLE OF CONTENT 

No. Particulars Page 

1. Foreword – Vice Chancellor, Universiti Teknologi MARA 2 

2. Foreward - Chairman, Indonesia Banking School 3 

3. Foreword – Rector, Universiti Teknologi MARA 
Cawangan Johor 

4 

4. Foreword – Chairperson, International Accounting and 
Business Conference 2019 

5 

5. Foreword – Chairperson, International Accounting and 
Business Conference 2019 

6 

6. Itinerary – Programme Schedule 7 

7. Keynote Speaker  8 

8. Parallel Session Schedule 9 

9. Abstracts 23 

10. Organising committee 101 

11. Collaborators 103 

12. Acknowledgement 104 

13. Sponsor 105 

 



 
Towards greater transparency, accountability & 

sustainability in financial governance 

 

 Page 85 

IABC2019-072 
 

FACTORS INFLUENCING PURCHASE INTENTION BASED ON FACEBOOK 
ADVERTISING: DAS 

 
Jaslin Md Dahlan*1, Akmal Aini Othman1, Syaidatul Zarina  Mat Din1,  

Noor Azrin  Zainuddin2, Akmal Shakir Shukri3 
 

1Senior Lecturer, Faculty of Business & Management, Universiti Teknologi Mara 
 Cawangan Johor, Johor, Malaysia 

 
2Senior Lecturer, Faculty of Computer & Mathematical Sciences, Universiti 

Teknologi Mara Cawangan Johor, Johor, Malaysia 
 

3Student, Faculty of Business & Management, Universiti Teknologi Mara  
Cawangan Johor, Johor, Malaysia 

 
*jaslindahlan@gmail.com 

 
Abstract 

 
Nowadays, growth of social media has become significant to customers to make 
purchasing through Facebook commerce. However, little studies about 
Facebook commerce in the beauty industry compared to other industries in 
Malaysia. DAS uses Facebook commerce as a strategy to make transaction with 
customer. The purpose of the study is to determine the factors and relationship 
of purchase intention towards DAS Facebook commerce. Therefore, the study is 
conducted to identify factors on purchase intention towards Facebook 
commerce. A survey was conducted using convenience sampling and 100 
respondents answered the questionnaire. This study used quantitative method. 
Overall, the result shows that all of the variables have positive relationship with 
the dependent variables, but only three of them are significant for this study. 
Thus this study is expected to help DAS to improve the Facebook Commerce as 
their platform to sell the products and services. 
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