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1.0 INTRODUCTION

Name of the company : Name of our company is Perfect Curve Fitness
Centre.
Nature of business : Qur business is based on Health Care which

-

concern about life style.

Industry profile :  Our business is owned actively by partnership,
incorporated as a Perfect Curve Enterprise. As
small startup company, we were attempting to
delivery our service as fitness centre to our
customer.

Location of the business  : Our business is located at Stutong,Tabuan. We
choose this location because it is strategic to open
new fitness centre since it near housing area.

Date of the business

Commencement : 14 January 2016

Factors in selecting

the proposed business . We choose this business because it's make high

profit and can expand future expectation.

Future prospects of

the business : This business has good future prospects. It is

because it has highly demand.



4.0 Marketing plan

4.1 Introduction

Marketing is defined as the activities of a company associated with processes
for creating, buying and selling a product or service. It includes advertising, selling
and delivering products to people. Marketing must be ‘-carried out systematically
and consecutively to encourage increase sales, which considered as the injection
towards productivity of sales or services. It is one of the crucial elements in
backbone of business. This element requires a systematic planning in order to
ensure a product or service will be able to enter market and attract customers
through alternatives lines of advertising and promotion. Many people believe that
marketing is just about advertising or sales. However, marketing is everything a
company does to acquire customers and maintain a relationship with them. The
ultimate goal of marketing is to match a company's products and services to the
people who need and want them, thereby ensure profitability. The entrepreneurs
or the company's marketing manager must acknowledge the current demands
and the condition of the market very well to improve their business performances.
Therefore, to venture into a new business, it is important to analysis from
marketing point of view along with a systematic marketing effort is essential to

ensure target of sales and profitability are able to reached.
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