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1.0 EXECUTIVE SUMMARY 

 
1.1 COMPANY BACKGROUND 

 
1.1.1 COMPANY PROFILE 

 

 
Name of the Company : OLAF ENTERPRISE 

ENTERPRISE Shop Address : PCG 01, Ground Floor, 

Giant Hypermarket, 

05300 

Alor 

Setar, 

Kedah 

Darul 

Aman. 

Website : www.olafenterprise.com 

Telephone Number : 04-7316343 

Fax Number : 04-7316343 

Form of Business : Sole Proprietorship 

Main Activity : Casing Phone 

Date of Commencement : 3rd 

May 2013 Date of Business Registration

 : 11th 

June 2013 Name of Bank : 

Maybank 

Bank Account Number 1154897322198122 
 

http://www.olafenterprise.com/

